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Segmentation

Segmentation is where businesses group
customers, according to age, gender, location
and income. This is so they can produce
specific products to meet their indivdual
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Age segmentation is when a market is divdied
"into groups based on consumers age. Different
' age groups have different needs and wants.

e.g. a baby has different needs to a teenager.
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| This is where businesses segment the market based on
female and male customers. Some products are
specifically designed for one gender. Males and
females may have different needs nd preferences.
They may respond differently to specific advertising.
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Location segmentation is where a
»E business divides the market based on
- M where customers live. Customers in
: different areas may have different needs.
== T /1 £ Climate, income level and culture are
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Income segmentation is where a business
divides the market based on how much
money customers earn. This is so they can

target products at people who can afford
them.
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